
DISCUSSION OF WEST L.A. COMMUNITY PLAN  

Board of Directors – August 7, 2019 

 

GENERAL OVERVIEW AND BACKGROUND 

Community Plans shape the environment around us by defining how land is used in a neighborhood, whether 

it’s for parks, housing, jobs, or manufacturing. The Los Angeles City Planning Department updates these 

Community Plans periodically to ensure that the land in each community is able to accommodate future 

generations of people and jobs in a way that is aligned with environmental, land use and development goals for 

the region. An updated Community Plan is a good thing because it sets the foundation for future generations--

which includes your kids, and your kids’ kids--so that they can can live, work and play in their own beautiful 

and vibrant neighborhood! 

ISSUES TO BE DISCUSSED 

• Infrastructure concerns given current density, and what impact greater density will have – this 

includes traffic, but also parking, and pedestrian and bicycle safety 

• If greater density is a given, where would we prefer the density be concentrated (major streets, near 

train, etc.) 

• Jobs/housing balance 

• Adding in green space, including parks, dog parks, or general landscaping minimums 

• The character of the community (what is that to us – they types of buildings, the composition of the 

neighbors, etc.) 

• Reduction of housing costs (RSO, more available units, developer incentives) 

• Allowing spaces for both retail businesses and commuter-type businesses 

DATA NEEDED 

• Boundary definition for “West LA” 

• Number of commuters into West LA currently, and anticipated numbers going forward 

• Number of RSO vs non-RSO units, and anticipated units going forward 

• Number of non-permit parking spaces 

• Number of retail businesses (restaurants, shops, etc.) and number of commuter-type businesses (Riot 

games, Google, etc.)  

BEST AVENUES FOR ACCOMPLISHING GOALS 

• Full engagement by the NC into the process, keeping in mind goals of all stakeholder, not just 

residents 

• Open dialogue with the council office 

• Having an engaged community of diverse stakeholders (residents, business owners, commuters, etc.) 

OUTREACH TO STAKEHOLDERS 

• Town hall 

• At least one survey 

• Door-knocking 


